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The supplements and nutrition industry is undergoing a significant transformation, driven by 
evolving consumer preferences, advancements in health and wellness, and the growing 
influence of social media trends. The market is projected to expand notably as more 

consumers prioritize health consciousness, with an increasing number embracing a healthier lifestyle. 
Many individuals are turning to supplements to fill nutritional gaps in their diets or daily meals. The 
U.S. retail vitamin, mineral, and supplement market, valued at $35.7 billion, is forecasted to grow at a 
compound annual growth rate (CAGR) of 2.5% from 2022 to 2027. 

Key trends shaping the landscape include a rising demand for customized nutrition that caters to 
individual health needs, a heightened focus on women’s health, the increasing significance of beauty 
supplements, a surge in nutraceuticals, and the impactful role of social media influencers in driving 
consumer awareness and engagement.

We explore these trends and their impact to the industry below. 
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The rapidly evolving market of customized 
supplements is driven by rising health awareness, 
technological advancements, and a growing demand 
for customized health solutions. As consumers 
become more aware of to their individual health and 
wellness needs, businesses can anticipate a 
significant rise in the demand for personalized 
supplements that offer tailored approaches to 
selfcare.  

This trend is driven by consumers’ growing 
willingness to spend money on items that precisely 
address their individual health concerns, as well as a 
strong emphasis on longevity and preventative 
health. The abundance of supplement options 
accessible to consumers sometimes leaves them 
feeling overwhelmed, so they search for an all-in-one 
solution that simplifiers their choices.  

The market trend for these customized nutrition 
solutions primarily resonates with women, Millennials, 
and Gen Z, but is also being driven by the increasing 
geriatric population, the growing incidences of 
lifestyle-related diseases, and the rising concerns 
over inadequate nutrition.  

Businesses can effectively target these 
demographics by creating personalized and tailored 
formulation that cater to their unique preferences. 
Advancements in technology, particularly in AI, are 
enabling businesses to create more customized 
products that align with individual health profiles. 
Additionally, accurate data collection is set to 
enhance companies’ abilities to successfully 
customize supplements. Businesses may address 
changing customer expectations and position 
themselves for long-term growth in this dynamic 
industry by prioritizing personalized health solutions 
in their research and development.  
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1 CUSTOMIZED SUPPLEMENTS CONTINUE TO RISE 

The U.S. 
personalized 
nutrition and 
supplements 
market size was 
estimated at USD 
4.55 billion in 
2023, and is 
projected to grow 
at a CAGR of 16.28 
from 2024 to 2030.

- SOURCE

https://www.grandviewresearch.com/industry-analysis/us-personalized-nutrition-supplements-market-report
https://chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https:/press.vitaminshoppe.com/wp-content/uploads/2024/06/The-Vitamin-Shoppe.Health-Wellness-Trend-Report.2024.pdf
https://www.marketsandmarkets.com/Market-Reports/personalized-nutrition-market-249208030.html#:~:text=The%20global%20personalized%20nutrition%20market,valued%20%2411.3%20billion%20in%202022
https://www.marketsandmarkets.com/Market-Reports/personalized-nutrition-market-249208030.html#:~:text=The%20global%20personalized%20nutrition%20market,valued%20%2411.3%20billion%20in%202022
https://www.grandviewresearch.com/industry-analysis/us-personalized-nutrition-supplements-market-report


The market for women’s health is expected to develop significantly, especially in areas that address 
menopause, fertility, and hormonal changes. This sector has historically been underserved and 
underfunded, creating an opportunity for businesses to innovate and meet the specific health needs 
of women. The market is changing because of growing attention and understanding of issues like 
perimenopause, menstrual health, and overall well-being.  

Dietary supplements are emerging as the fastest growing segment, driven by women’s demand for 
natural and herbal wellness solutions. Supplements that address specific health issues, such as 
menopause, PMS, prenatal and postnatal health, and urinary tract health, are becoming increasingly 
more popular than generic goods like multivitamins. This trend is reflected in the offerings of newer 
brands, such as Wile’s 40+ Period support and Health & Her’s Mind + for hormone regulation.  

The market for PMS and menstrual health supplements has had strong development; estimates place 
it at a $26.23 billion in 2024, with a 6.9% CAGR. This growth can be attributed to heightened 
awareness and cultural shift toward prioritizing women’s health. 

By addressing the unique needs of women and enhancing their understanding of health issues, 
companies can build brand loyalty and drive sustained growth in this market.  
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2 WOMEN’S HEALTH REMAINS A PRIORITY  

“Supplements that address specific health issues, such as 
menopause, PMS, prenatal and postnatal health, and 
urinary tract health, are becoming increasingly more 
popular than generic goods like multivitamins.” 

https://www.newhope.com/vitamins-and-supplements/5-supplement-trends-driving-a-really-strong-industry
https://wilewomen.com/products/40-plus-period-support-supplement?selling_plan=3112566997&variant=40576971735198
https://healthandher.com/en-us/products/health-her-perimenopause-mind-food-supplement
https://www.grandviewresearch.com/industry-analysis/pms-menstrual-health-supplements-market-report


Nutraceuticals are recognized as supplements that 
provide health benefits beyond basic nutrition, playing a 
role in disease prevention and treatment, in contrast to 
standard dietary supplements. The global nutraceutical 
market is experiencing significant growth, expanding at 
an annual rate of 8.9%. This surge can be attributed to a 
more educated and aging population, a rise in 
lifestyle-related diseases, heightened stress levels, and 
increasing awareness of the importance of personalized 
and healthier dietary choices. 

As the nutraceutical sector expands, driven by 
demographic shifts and ongoing research, the demand 
for cost-effective solutions is intensifying. Today's 
consumers, who are increasingly knowledgeable and 
focused on quality, prioritize products that are 
sustainable, safe, and offer multiple health benefits. Key 
factors driving market growth include a focus on 
preventive healthcare, the prevalence of lifestyle-related 
disorders, and a growing consumer emphasis on health-
promoting diets. 

The shift towards self-directed care for lifestyle-related 
health issues, such as cardiovascular disorders and 
malnutrition, is also driving the popularity of 
nutraceuticals. Consumers are increasingly recognizing 
the associated medical and health benefits, which 
boosts global acceptance. Additionally, the escalating 
costs of healthcare and the expanding geriatric 
population are projected to support the continued 
growth of the nutraceutical industry in the coming years.  

Positive consumer attitudes toward functional foods, 
driven by their enhanced health and wellness benefits, 
are contributing to this robust market expansion. Factors 
such as demographic changes, healthcare expenditure, 
evolving lifestyles, food innovation, and consumer 
willingness to invest in quality products are all pivotal to 
the growth of the nutraceutical landscape. 
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3 NUTRACEUTICALS GAINING STEAM  

The global nutraceuticals 
market size is expected 
to reach USD $1,251.07 
billion by 2030, 
expanding at a CAGR of 
8.4% from 2024 to 
2030. 

- SOURCE

https://www.stoelzle.com/pharma/market-insights/nutraceuticals/
https://www.grandviewresearch.com/press-release/global-nutraceuticals-market
https://pmc.ncbi.nlm.nih.gov/articles/PMC8416287/
https://www.grandviewresearch.com/press-release/global-nutraceuticals-market


Influencers are increasingly pivotal in the supplements and nutrition industry, fostering a more 
personal connection with consumers. Brands have strategically partnered with influencers to 
promote their products and raise awareness around specific health topics. For example, Bloom 
Nutrition, a rapidly growing wellness brand, effectively utilizes social media marketing to promote its 
super greens powders. By using a 90% social media marketing strategy, Bloom has successfully 
targeted niche audiences and scaled its market presence. CEO Greg LaVecchia attributes the 
brand's impressive $170 million in sales in 2023 to its integrated social media and omnichannel sales 
approach. 

Supplement brands have recognized the potential of influencer collaborations, whether through 
sponsored content or product samples for review, to enhance brand visibility and drive sales. By 
aligning with influencers whose values resonate with their target demographics, these brands can 
effectively engage their ideal customers. 

Social media platforms like TikTok are also powerful catalysts for trends within the vitamins, minerals, 
and supplements industry. Topics such as high-protein diets, hydration, creatine, magnesium, and gut 
health are prevalent, and the viral nature of social media can rapidly elevate product popularity and 
boost sales. However, it is crucial for supplement brands to navigate regulatory restrictions by 
adhering to FTC guidelines, ensuring transparency, and maintaining consumer trust. 
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4 INFLUENCERS DRIVING SUPPLEMENT MARKETING  

“71% of consumers trust advertising, 
opinions, and product placements 
from social media influencers.”  

- SOURCE

https://clarkstonconsulting.com/insights/getting-started-with-affiliate-marketing/
https://bloomnu.com/
https://bloomnu.com/
https://clarkstonconsulting.com/insights/building-a-successful-affiliate-marketing-strategy/
https://clarkstonconsulting.com/insights/influencer-marketing-strategy/
https://www.nutraceuticalsworld.com/issues/2023-09/view_columns/social-media-influencers-fuel-dietary-supplement-fads/


The supplements and nutrition market is experiencing significant transformation, driven by 
advancements in technology and resources that empower consumers to be more informed about 
product formulations. As health consciousness continues to rise, consumers are actively seeking 
supplements that cater to their evolving needs. Businesses must adapt to these demands and align 
their offerings with consumer expectations. As the market expands, there will be an increasing 
expectation for supplements that effectively address specific health concerns, making it essential for 
brands to stay attuned to consumer preferences and innovations in the industry moving into 2025 
and beyond. 
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A B O U T  C L A R K S T O N  C O N S U L T I N G
Businesses across the consumer products industry partner with Clarkston Consulting to enhance strategic 

decision-making, improve operational efficiencies, implement new technologies, and promote business growth 

and market diversification. Leveraging deep functional and industry expertise, our people discover, design, and 

deliver solutions that fit your business, your goals, and your future. At Clarkston, your purpose is our purpose.

For more information about how we can help your company, please contact us.

LOOKING AHEAD

https://clarkstonconsulting.com/
https://clarkstonconsulting.com/contact-us/
https://www.facebook.com/ClarkstonConsulting
https://twitter.com/Clarkston_Inc
https://www.linkedin.com/company/clarkston-consulting



