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T R E N D  # 1 :

Coronavirus is driving changes for consumer behavior 
towards OTC products

The 2020 coronavirus pandemic caused a major surge in demand for OTC products, particularly cough and 
cold medications, with industry revenue rising as consumers became more concerned with protecting their 
health and immune systems. As things start to resettle in 2021, demand for OTC products is still likely to be high 
due to pandemic-based changes to consumer behavior. 

Paired with an increase in healthcare providers recommending OTC medication options, patients are feeling 
less certain about their reliance on prescriptions. Months after the pandemic started to impact the U.S., 52% of 
consumers who regularly take medication expressed concern about being able to receive their prescriptions, 
with 17% reporting delays during the pandemic, which may result in more frequent consideration for OTC 
options in the future. However, 49% of people felt very comfortable with picking up prescriptions at their local 
pharmacy, higher than only 31% feeling comfortable visiting a doctors’ o�ce. This shows that safety concerns 
during retail pharmacy visits are less impactful on consumer behavior compared to visits to other healthcare 
resources, providing an opportunity for OTC products to excel. Additionally, 21% of people with insurance are 
concerned that they may lose coverage before the end of the 2020, which may also drive consumers to 

The consumer healthcare industry has provided consumers with the 
benefit of time savings, enabling them to purchase medicine to treat 
minor symptoms on their own rather than visiting the doctor in order to 
obtain a prescription. With significantly higher digital health and 
medicine website tra�c and increased online orders, OTC medicines 
may continue to see higher purchase rates through eCommerce 
platforms in 2021. Driven by Covid-19, these changes in consumer 
behavior seem to have progressed at a more rapid pace than they 
would have otherwise, so consumer healthcare companies should 
adjust accordingly. 

81% of adults use OTC 
medications as first 
response to self-treat 
minor illnesses 
SOURCE

s healthcare costs rise, the size of the aging population grows, and the coronavirus pandemic 
continues, people have become more wary of their susceptibility to diseases and are more 
conscious of preventative care and non-prescription treatment for minor ailments. This has 
caused consumer health trends such as OTC growth, CBD popularity, use of wearables tech 
health data, and consumer-directed health to accelerate as we move into 2021. 

https://www.alliedmarketresearch.com/consumer-healthcare-market#:~:text=Consumer%20healthcare%20deals%20with%20products,prescription%20from%20a%20healthcare%20professional
https://www.ibisworld.com/united-states/market-research-reports/cough-cold-medicine-manufacturing-otc-industry/
https://www.ibisworld.com/united-states/market-research-reports/cough-cold-medicine-manufacturing-otc-industry/
https://www.healthcarefinancenews.com/news/covid-19-coronavirus-pandemic-influencing-consumer-healthcare-behavior-and-some-changes-may
https://www.amcp.org/Resource-Center/press-releases/covid-19-shifts-consumer-behavior-attitudes-toward-health-care
https://www.amcp.org/Resource-Center/press-releases/covid-19-shifts-consumer-behavior-attitudes-toward-health-care
https://www.amcp.org/Resource-Center/press-releases/covid-19-shifts-consumer-behavior-attitudes-toward-health-care
https://www.statista.com/statistics/1112586/covid-19-impact-health-e-commerce-site-traffic-global/
https://www.statista.com/statistics/1112586/covid-19-impact-health-e-commerce-site-traffic-global/
https://www.ibisworld.com/united-states/market-research-reports/cough-cold-medicine-manufacturing-otc-industry/
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CBD products continue to grow in popularity but still await 
clear FDA guidelines 

Since its 2018 Farm Bill legalization, the growing popularity of CBD products has been at the top of 
consumer healthcare trends. Globally, the CBD market is expected to reach $5.3 billion in 2025, and 
while movement from the government to better regulate and standardize the CBD market has been 
slow, overall CBD product sales are expected to reach at least 1.7 billion by the end of 2020. This 
could be further accelerated in 2021 with issuance of clearer guidance from the FDA. As popularity 
for CBD products has grown in the last year- even as o�cial legislation awaits- the market has
proven to be biggest in California, Florida, and New York.   

64% of Americans are now familiar with CBD products. Many users see CBD products as 
providing many health benefits. Gaining relevance through the stress and uncertainty that 
many people faced in 2020, users are especially starting to view CBD as helpful for managing 
mental health issues such as anxiety.  

In 2021, further federal regulation would enable retail markets to grow with improved 
manufacturing guidelines and consumer confidence. The FDA’s 2021 budget plan has 
proposed $5 million to regulate cannabis and its derivatives, showing initiative to move 
forward with research and approvals. Currently, the FDA has approved only one prescription 
drug made with CBD to be used for extreme cases of epilepsy. One OTC CBD-infused pain 
relief product has also been the only topical drug listed in the NDC directory, though it still 
has not gained FDA approval. Additionally, for now, it is still illegal to market CBD through 
adding it to food or labeling it as a dietary supplement, making ingestible products slower 
to gain market share, though the CBD edibles and beverages category could reach 428% 
sales growth in 2025 if better regulated, compared to 159% growth for OTC 
supplements. For now, in 2021, it seems that CBD popularity will continue to rise in line 
with federal approval and guidance.

6% of US 
consumers 
use CBD 
oil daily 

SOURCE

https://www.globenewswire.com/news-release/2020/09/15/2093501/0/en/Global-Cannabidiol-CBD-Oil-Market-Report-2020-2025-Market-to-Grow-from-967-2-Million-in-2020-to-5-3-Billion-by-2025.html
https://investors.stillcanna.com/wp-content/uploads/2019/09/Canaccord-CBD_Report.pdf
https://www.singlecare.com/blog/news/cbd-statistics/
https://www.prnewswire.com/news-releases/why-cbd-oil-is-on-the-rise-in-2020-301141735.html
https://www.prnewswire.com/news-releases/why-cbd-oil-is-on-the-rise-in-2020-301141735.html
https://mgretailer.com/business/legal-politics/is-cbd-on-the-cusp-of-fda-approval/
https://mgretailer.com/business/legal-politics/is-cbd-on-the-cusp-of-fda-approval/
https://www.fda.gov/consumers/consumer-updates/what-you-need-know-and-what-were-working-find-out-about-products-containing-cannabis-or-cannabis#:~:text=The%20FDA%20has%20approved%20only,it%20as%20a%20dietary%20supplement.&text=Some%20CBD%20products%20are%20being,and%20are%20of%20unknown%20quality
https://mgretailer.com/business/legal-politics/is-cbd-on-the-cusp-of-fda-approval/
https://mgretailer.com/business/legal-politics/is-cbd-on-the-cusp-of-fda-approval/
https://hempindustrydaily.com/exclusive-cbd-demand-could-drive-2020-sales-of-2-billion-with-threefold-growth-projected-by-2025/
https://hempindustrydaily.com/exclusive-cbd-demand-could-drive-2020-sales-of-2-billion-with-threefold-growth-projected-by-2025/
https://d25d2506sfb94s.cloudfront.net/cumulus_uploads/document/sirst3906h/YouGov%20RealTime%20CBD%20oil%20marijuana%20cannabis.xlsx%20%20%5bGroup%5d.pdf
https://hempindustrydaily.com/exclusive-cbd-demand-could-drive-2020-sales-of-2-billion-with-threefold-growth-projected-by-2025/
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A wearables boom is creating 
opportunity for creative uses of customer 
data 

Wearables technologies like the Apple Watch and Fitbit device have 
emerged quickly over the last few years, significantly a�ecting consumer 
healthcare with their health tracking capabilities. In 2021, total spending is 
expected to more than double for wearables as a category, particularly 
driven by smartwatches. As tech giants continue to show interest in 
healthcare, the amount of data collected and available for use will surge.  

Data coming from wearables can help provide personalized care to 
consumers, as data flows in from individual devices and the devices use it 
to return helpful information for the user. For example, aging populations 
can use smart technologies to monitor aspects of their health, such as 
heart rate and temperature. Smartwatches are also being used to help 
detect Covid-19 symptoms and help users understand next steps for 
testing and prevention. Through voice command technology like Alexa 
and other digital assistants, users can ask for help understanding their 
current state of health and receive feedback about next steps.  

Over 2,314 billion gigabytes of health data 
were produced in 2020, showing the impact 
that wearable smart technology can have in 
the consumer healthcare industry. Traditional 
consumer healthcare companies will need to 
ensure they are staying on par with 
competitors in terms of obtaining relevant 
consumer data and making it useful, in a way 
that is meaningful to consumers. If not, 
consumers may be less inclined to share 
their health data, especially since only 72% 
of Americans would approve of sharing 
their personal health data with researchers 
for disease prevention, treatment, and cures, 
and only 17% and 12% find it acceptable to 
share heath data with health technology 
retailers and businesses exploring health 
care products, respectively. Additionally, data 
privacy and HIPAA compliance will need to 
continue to be monitored to provide the best 
experience for consumers.
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53% of 
fitness tracker 

users think it is 
acceptable for a 
fitness tracking 

app to share user 
data with 
medical 

researchers for 
heart disease 

research 

SOURCE

https://www.pcmag.com/news/wearables-will-be-twice-as-popular-in-2021
https://cvshealth.com/news-and-insights/articles/health-trends-2020
https://medcitynews.com/2020/08/how-wearables-can-help-the-healthcare-industry-address-covid-19/?rf=1
https://cvshealth.com/news-and-insights/articles/health-trends-2020
https://cvshealth.com/news-and-insights/articles/health-trends-2020
https://www.researchamerica.org/sites/default/files/Publications/RA_PollDataSummary_Booklet_screenRes.pdf
https://www.researchamerica.org/sites/default/files/Publications/RA_PollDataSummary_Booklet_screenRes.pdf
https://www.aarp.org/content/dam/aarp/research/surveys_statistics/technology/2019/2020-tech-trends-survey.doi.10.26419-2Fres.00329.001.pdf
https://www.aarp.org/content/dam/aarp/research/surveys_statistics/technology/2019/2020-tech-trends-survey.doi.10.26419-2Fres.00329.001.pdf
https://www.pewresearch.org/fact-tank/2020/01/09/about-one-in-five-americans-use-a-smart-watch-or-fitness-tracker/
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Consumers are more involved in their health than ever 

Consumer healthcare revolves around the consumer, but this concept should be a main focus for every 
consumer health care company moving into 2021. Renewed by consistent access to health data with wearable 
technologies as well as a rise in health concerns related to the coronavirus pandemic, overall personal 
well-being and preventative care are now at top of mind for many consumers. They are more widely using 
dietary supplements on a daily basis, becoming more interested in wellness products and preventative 
medicine, and seeking information about ingredients. 
 
They are also looking for a personalized experience. This has led to scrutiny in the self-care market in particular, 
as demand for self-medication rises. This means that pharmacies, drug stores, and retailers that provide 
consumer healthcare products need to be informed in order to be able to provide the best information for their 
customers. These retail locations often also provide preventative care services, so traditional consumer 
healthcare companies should consider improving their products and services to meet customers where they are 
to fulfill their needs.  

Consumer healthcare brands can capitalize on this opportunity with DTC capabilities, a trends that been rapidly 
increased in the past year with every sign pointing to further increases in the coming year. Consumers are taking 
interest in DTC options as accessibility to online channels improves, with digitally-native companies particularly 
well positioned for providing value through intrinsic customer centricity.  

DTC channels can and are being used for a variety of consumer healthcare products, including vision, dental, 
genetic testing, and supplements. Consumer healthcare companies should consider the channels that they are 
currently using to reach customers, and ways they can adjust to improve go-to-market strategy and execution. 
Even if not pursuing DTC as a channel, businesses should consider how they demonstrate customer centricity, 
how they connect with consumers digitally, and how they can be flexible in 2021. 

 

61% consumers ages 
16-49 report eating more 
plant-based foods now 
than two years ago 

SOURCE
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https://cvshealth.com/news-and-insights/articles/health-trends-2020
https://cvshealth.com/news-and-insights/articles/health-trends-2020
https://www.alliedmarketresearch.com/consumer-healthcare-market#:~:text=Consumer%20healthcare%20deals%20with%20products,prescription%20from%20a%20healthcare%20professional


Even though regulations and customer uncertainty may be a�ecting growth of CBD products and usability of 
wearable tech health data, these trends are still on a rapid rise that is not likely to slow any time soon. Moving 
into 2021, key players in the consumer healthcare industry should take note of these trends and their impact on 
demand growth as spending and interest in consumer health products becomes more frequent. 
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A B O U T  C L  A R K S T O N  C O N S U L T I N G
Leading consumer products businesses partner with Clarkston Consulting to address and
adapt to the most critical industry challenges stemming from evolving consumer expectations, a highly 
competitive landscape, and an unrelenting pace of change. Our people combine industry and 
functional expertise to deliver solutions that fit your business, your goals, and your future. At Clarkston, 
your purpose is our purpose.

For more information about how we can help your company, please contact us.

https://clarkstonconsulting.com/
https://clarkstonconsulting.com/contact-us/
https://www.facebook.com/ClarkstonConsulting
https://www.linkedin.com/company/clarkston-consulting
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